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About Big Buzz Idea Group
Many nonprofit executives lack the time, staff, skills and funding 
they need to succeed. Big Buzz Idea Group fills gaps in 
management, marketing and events so you can focus on the big 
picture and position your organization to thrive. 

Big Buzz Idea Group fuels nonprofit organizations to fuel positive 
change in the world. 



BigBuzzIdeaGroup.com



BigBuzzIdeaGroup.com

Big Buzz Idea Group Sponsor Highlights
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Sponsorship Defined

A person, firm or company that supports an event, 
team or organization through a monetary commitment 
or a product/service donation in exchange for business 
exposure and/or a chance to connect with potential 
customers.   
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Why Do Companies Sponsor?

• Brand Visibility

• Brand Introduction

• Consumer Connection

• Lead Generation

• Direct Sales 

• Goodwill/CSR

• Reaching Niche 
Audiences

• Community Support

• Employee Engagement

• Promotion/Media

• Audience Insights

• Thought-Leadership
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What Can Be Sponsored?

• Events

• Awards

• Donor Walls

• Computer Labs

• Vehicles

• Programs

• Rooms/Fields/Courts

• Entertainment

• Meals

• Technology

• Retreats

• Volunteer Program

• Annual Video

• Direct Service (Beds, 
Meals, Backpacks, etc.)

• Breakout Rooms
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Developing a Sponsorship Package

• Cover Letter

• Organizational Info

• Data/Infographic

• Sponsorship Options

• Registration Form
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Storytelling

• Demographics

• Statistics

• Impact

• Goals

• Why does it matter? 
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Two Sponsorship Theories

Standard Packages

• Generalized 

• Sponsor “Kit”

• Multiple Choices

• Various Prices

Customized Packages

• Targeted

• Specific Ask

• A Single Focus

• Larger Pricetag
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Create an Asset Inventory

• Speaking Opps

• Email Reach

• Social Media Reach

• Volunteers

• Attendees

• Other Visibility Opps

• Displays 

• Tickets

• Posters/Flyers/Etc.

• Volunteer Shirts

• Invitations

• Signage

• Website Banners/Ads
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Form Styles
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Form Styles
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Form Styles
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Sponsorship Best Practices
• Ask Sponsors What Their Goals Are

• Customize Packages to Meet Sponsor Goals

• Don’t Giveaway Benefits

• Be Consistent 

• Document Customized Packages

• Have a Signed Sponsor Agreement 
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Sponsorship Best Practices

• Be Wary of “Sponsorships” That Cost You 
Money

• Set Up In-Kind Valuation Parameters

• Develop a Policy for the Following:

– Data Sharing/Privacy of Members

– Sponsorships That Don’t Align with the 
Organization

– Sponsorships That Don’t Add Value
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Questions
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Melissa Lagowski
melissa@bigbuzzideagroup.com

773.804.8589
www.BigBuzzIdeaGroup.com


